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the larger turnover of goods as consumption increases
with income.
Thirdly, it is certain that, as consumers grow richer,
they will require more services to be rendered them by
distributors. They will dislike to carry their pur-
chases home and will ask to have them delivered.
They will not be bothered to pay cash, and will want
weekly or monthly accounts, which involve both
greater book-keeping expenses and the granting of'
credit. They will prefer to have the goods they want
offered in packages of convenient size, which they can
buy in less time than it takes to weigh out a specified
quantity. All these services add to~ the costs of dis-
tribution. Moreover, they tend to make the market
more imperfect, by providing devices other than price
by which the retailer can endeavour to attract con-
sumers. In this way, again, they are likely to increase
the charges which middlemen make for their services.
Finally, an increase in real incomes is frequently
associated with the growth of industry and of'cities.
This development clearly makes distribution more
expensive, by increasing the distance between pro-
ducer and consumer. At the beginning of the nine-
teenth century about two-thirds of the population of
England still lived on the land, and no complicated
marketing chain was necessary. Now only a fifth live
in the country, and all the marketing services that we
have already described must be provided.
Thus if real incomes rise owing to improving tech-
nique, the demand for farm products on the farm will
rise, but less than proportionately to consumers'
demand, which, in its turn, will not increase pro-
portionately to the rise in incomes.